The Twelve Pillars of Usher Group consist of 12 intentions,
spread out over a period of 12 months.
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> Quantity equals Quality. N \
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The more ideas the better the outcome o ~ N ///
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Believe you can make a change - -
Share: ideas, tools, spaces __— — _
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Brainstorm
Identify when to work in groups
Identify when to work alone

Trust the people you work with
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Be radical, even if its wrong.
You'll get it right at some point.

Build relationships with co-workers JULY
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Creativity: USHER|CARE

The ability to see Ve care. V /u
: . EMAIL ushercare@ushergroup.com "é§
relationships where e OM4ThO 477 USHER| CARE
they don't exist ADDRESS 1/47 Newheath Dr, Arundel, QLD 4214 \ We care.
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CREATIVITY

Turning new ideas into reality CREATIVITY? ‘ LEARNT?

WHAT IS CREATIVITY? REQUIREMENTS FOR CAN CREATIVITY BE
>
> To see the world differently > Imagination YES
> To find new patterns > C it t
) P empmitmen We are born creative and lose it with age
> Connecting unrelated problems > Strong work ethic
) ) o > |tisaskill that can be developed
> Generating solutions = Affability
> Imagination that is realised > Insight > Itis a process that can be managed
> Passion > Begins with foundation of knowledge
> Drive (9 > Then mastering a way of thinking
Creativity is a 7
two Step Process:
HOW CAN WE LEARN
o0 Prod(/ "\ ABOUT CREATIVITY?
’&\g\ O/,S )\’u‘, > Imagine
@ \Q a7 > Question
~
.s ' > Experiment
'Y > Explore
E MYTHS > Collect/process information
; Only “gifted” or “talented" are creative. MYTH! > Observe
\g > Talent comes after 1000's of dedicated hours of > Associate connections
practise > Network
> Mozart trained for 16 years before producing > Like a sport: Develop the right muscle

any music (brain) in right environment




